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| About SHU

Shanghai University is one of the major universities in Shanghai directly
under the jurisdiction of the Municipal Government and one of the 100
key institutions of higher learning the Chinese Central Government gives
full support in the 21st century. Founded in October 1922, Shanghai
University has developed into a comprehensive university with a variety
of disciplines including sciences, engineering, liberal arts, history, law,
fine arts, business, economics and management. Shanghai University
has 28 schools and 2 independent departments, with 68 undergraduate
programs, 131 master programs, 17 engineering master programs, 35
Ph.D programs, 13 post-doctoral programs and 1 MBA program. There
are currently more than 2700 full-time faculty members and 43000
students.

| About CIE

College of International Exchange (CIE) is an important window
showcasing the cooperation and communication between Shanghai
University and the international communities. It enrolls, manages and
serves all the international students. It is dedicated to the teaching and
research of Chinese language and culture as well as the coordination for
the affiliated Confucius Institutes abroad.




|What You Will Gain

China’s fast growth and its integration into the world economy create
opportunities for international business but foreign companies also
face the challenge of adjusting their way of doing business in China.
To thrive in doing business in China, understanding the changing
and complex market environment, the country's policy making as well
as Chinese language and culture is crucial. This program is
designed to provide students with a multi-dimensional understanding
of China Business.

This well-tailored, multi-disciplinary program focuses on all specific
areas relevant to doing business in China. With relevant theories and
up-to-date practical applications, the program aims to equip students
with systematic knowledge of business practices and the ability to
analyze changes in government policies and regulations that affect
business operations in China.

|Special Features

The program is offered by the Faculty of Institute of Economics,
Institute of Foreign Languages, and College of International
Exchange at Shanghai University. It covers the economic, social,
legal, cultural, political, management, and financial aspects of China.
The curriculum includes Chinese language study for international
students and Chinese culture and cross-cultural study for all
students,

|Gompany Visits

Besides, students will acquire valuable insights of the region’s
business environment and practices through a customized selection of
company visits. Our company partners include such renowned global
players as Fortune Global 500 and China's most competitive iron and
steel enterprise, Baosteel Group Corporation; Coca Cola, global
leader in the fast-moving consumer goods industry; Volkswagen
Group China, the largest, earliest, and the most successful joint
venture in China's automotive industry and a local company.



|Gourse Description

1.Marketing Strategy (5 Credits)

This course mainly combines the lecture and tutorial of case
study to qualify students with the capacity of analysis and
application of the marketing theories. This course enable the
student to make marketing strategy decision in a professional
way.This subject introduces the basic elements of the
marketing management process used by modern
companies. It incorporates analyzing marketing strategy
planning, including how to analyze the market environment,
conduct market research, evaluate consumer markets,
understand consumer and business buyer behavior, and
segment markets. It also provides the basis for developing
marketing strategy by analyzing target markets, and issues of
pricing, distribution, product planning, and promaotion.

2.Finance (5 Credits)

This course mainly combines the lecture and tutorial of case study
to qualify students with the capacity of analysis and application of
the financial issues.

- Understand the role of a CFO in a company

- Understand the concepts of Risk and Rates of Return and
Financial Markets

- Understand the process of assets management

- Solve the problems in Financing, Investing, and Operating
activities by the financial tools.

- Understand the firm’s financing mix.

- Understand the Cost of Capital and Financial Structure and
Dividend Policy

- Practice the financial statements analysis







